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Skripnik N.A., Oleynikova O.O. 

PROBLEMS OF SELECTING THE MODERN FORMAT OF STAFF TRAINING 
IN COMPANIES 

 
Abstract. The world and foreign practices of company management are poorly 

applicable in domestic realities. One of the reasons is that the staff does not have the 
necessary skills and knowledge for the expected result. Effective activity of the 
company depends not only on the level of skills and competence of employees. Her 
work is affected by a number of significant factors. In the conditions of growing 
competition and rapidly changing trends of the modern market, it is the highly 
qualified and creative staff that influences the result of the activities of Ukrainian 
companies. Leaders who are versed in the trends of modern business invest in the 
training of personnel, thus forming a human potential. 

Key words: personnel, format of training, personnel potential, educational 
platform, motivation, competence, increase qualification, offline, online, lended 
learning. 
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Soloviov V.P. 
SCIENCE AND INNOVATIONS AS TOOLS OF TECHNOLOGICAL AND 

SOCIAL EVOLUTION 
 
Abstract. The characteristic of science is given as a sphere of activity for the 

acquisition of knowledge for the purpose of human life support. The connection 
between the activities of scientists and the social climate in the state is noted. The 
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place of science in the system of social and technological institutions of economic 
development is considered. It is pointed out that it is necessary to take into account 
the contradictory nature of society's perception of the results of science and 
innovation. 

Key words: knowledge, the science, the common-life mind, the intellectual 
mind, poverty, social security, trial and error method. 
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INNOVATIVE MAGNETISM OF BRANDING 

 
 innovations are determined. An innovative view at the 

brand as a source of economic development is substantiated. Branding is considered 
as an instrument of the system of managing the competitiveness of the national 
economy at all its levels. The formation of the brand-oriented national economy of 
Ukraine is proposed. 

Key words brand-oriented 
economy, brand. 

 
The current stage of development of the world economy, characterized by the 

global economic processes, the integration of trade relations, the limited natural 
resources (not only minerals, but also water and energy), requires the search for the 
latest tools of production and public administration, innovative approaches to 
modeling the national economy, increasing its competitiveness and efficiency. In 
such conditions, increasing the influence of non-material factors that affect the 
competitiveness of goods, companies and organizations, territories, including 
countries where the special place belongs to intangible innovations. Any economic, 
organizational, managerial actions regarding the correction of existing practices in 
commercial organizations, manufacturing enterprises and companies, scientific and 
educational institutions that are aimed at increasing the technical and economic 
efficiency of their activities, fairly considered intangible innovations, taking into 
account the commercialization of the results of these actions. 

Among the large list of intangible innovations (restructuring of the 
organizational structure, management audit and improvement of links between the 
individual links, development and implementation of the strategy for development 
and promotion, implementation of motivating and stimulating mechanisms, etc.) 
branding is distinguished by integrational features, application universality and high 
level of commercialization. 

The universality of branding is manifested in the possibility of its application to 
various objects - goods, services, events, individuals, territories, companies, 
networks, communities that cover all levels of the national economy. The universality 


