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Oleinykova O.O., Skrypnyk N.A. 
INNOVATIVE APPROACHES TO THE DEVELOPMENT OF MARKETING 

POLICY OF THE ENTERPRISE 
 
Abstract. Considered innovative approaches to the development of marketing 

policy of enterprise structures with the use of modern information technologies in 
marketing communications and online branding. 

Key words: sales policy, promotion of goods and services, online branding, 
marketing communications, marketing activity, strategy. 

 
 
 
 
 
 
 
 


