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PELIEH3IS

Ha MOHOTpadiro
«DopMyBaHHS pEriOHaJILHOTO KOMIUIEKCY MapKETUHTY 1HHOBALIN y
Tpanchopmarniitaiit ekonomimi» ("Formation of regional complex of marketing of
innovations in a transformational economy ") nmomykyBana [HCTUTYTy pobeM pPUHKY
Ta eKOHOMIKO-eKoyioriuyHuX aociimkedb HAH Ykpainu Metins T.K.

AKTyanbHICTh JOCTIDKCHHS! BU3HAYAETHCA TJI00aI3alli€l0 €KOHOMIYHUX BITHOCHUH,
HIBUJKAMU TEMIIAMU HAyKOBO-TEXHOJIOTIYHOTO MpOrpecy, MOCTIMHUMU (PIHAHCOBO-
€KOHOMIYHMMHU  KpH3aMH, TOMY BHUHUKA€ HEOOXIAHICTb  TMOIIYKY  HOBHUX
KOHIIEITYaJIbHUX 1 METOJOJIOTIYHUX MIJAXOIB, MPUHIMIIIB Ta METOIIB YIpaBIiHHS
pEerioHoM 3 MeTol e(eKTUBHOro pedopMyBaHHS HOro COIiaIbHO-€KOHOMIYHOT
CIIPSIMOBAHOCTI, SIKa € aJICKBAaTHOIO BIJIMOBIIHO JI0 CBITOBUX TEHJICHIIIM 1HHOBAIIHOTO
po3BuTKy. CBITOBHI [OCBIl JOBOAUTH, [0 BHU3HAYCHHS, TMPOTHO3YBAaHHA 1
BUPOOHUIITBO 1HHOBAIIMHUX MPOAYKIi / MOCIYyr € BU3HAYAJIBHOIO TEHICHIIIEIO
PO3BUTKY. Y LIUX YMOBax OCHOBHUMH PYUIIHHUMHU CHJIaMU € HOB1 METOM 1 MiJIXOJH,
K1 He0OX1HO peanizyBaTH HUIAXOM NOrIHOIeHHs pedopM Ta peanizalii BIANOBIIHUX
MporpaM Ha JIep’KaBHOMY Ta PEr10HAIbHOMY PIBHSX.

HeoOxiaHICTh yJOCKOHAJEHHS TEOPETHMYHHUX 1 METOAMYHUX 3acaa (HOpMyBaHHS
KOMIUIEKCY MAapKETHHI'y 1HHOBAlllil y perioHi B Cy4YaCHHMX pPHHKOBUX YMOBax
rOCIIO/IapIOBaHHsI OOYMOBUJIM AaKTyallbHICTh TEMH, il B@XKIUBICTb 1 MPAKTHYHY
3HAUYHIICTh, & TAKOXK METY Ta 3aBJaHHs JOCIIHKCHHS.

OO6'eKTOM JOCHIIKEHHS € Tpouec (GopMyBaHHS TEOPETHUHUX OCHOB MOOYAOBU
KOMIUIEKCY MApKETUHTY 1HHOBAIlI y perioHax YKpaiHu.

[IpenmMeToM HAOCHIAKEHHS € TEOPETUYHI OCHOBH (OPMYBaHHS PErioHaIbLHOTO
KOMIUIEKCY MApKETUHTY 1HHOBALIM y TpaHcopMaliiiHiii eKOHOMILII.

JloriyHoto € cTpykTypa MoHOrpadii, sika CKIagaeTbcs 31 BCTYIy, TPbOX PO3ALIIB,
BHCHOBKIB, CHMCKY BUKOPHCTAHUX JKEpel, JOAATKIB Ta BIACHUX MPOIIO3HUIIIi aBTOpa.

Y nmepuioMy po3auii  y3araJibHEHO HAayKOBI TOJOXKEHHS MIOJ0 CYTHOCTI Ta
CTAaHOBJICHHA TOHATTA «IHHOBalis» B KOHTEKCTI I1HAYCTPIalbHOTO PO3BUTKY
CYCNUIbHO-€KOHOMIYHUX (popMmarliiii y BUIIISAl KiacudikaTopa iCHYIOUUX 1HHOBAIIii,
JIOCTIIP)KEHO KOHIENTyaJdbHl MiAXOAH 110 (GOPMYBaHHS KOMIUIEKCY MAapKETHHTY
IHHOBAIH y perioHi, BH3HAYEHO aNTrOpUTM M1IX0Ty o OLIIHKH
KOHKYPEHTOCIIPOMOXHOCTI ~ BITYM3HSHOTO  PErioHy 3  ypaxyBaHHAM  HOro
IMapKETUHTOBO1 MOJIITUKH.

ABTOpOoM y pobOoti miakpecieHo, mo cydacHuii PKMI Oynyerbcs 3a cBoiM
XapakTepoM SK 1HHOBALIMHUM, KpuUTepisMH TOOYJIOBU SKOTO €: HAyKOBICTb,
IHHOBAIIMHICTh, 1HHOBAaTUBHICTh, IO 3a0e3medyeThbcsi 30€peKeHHSIM HayKOBUX
KOJIEKTHUBIB 1 3710HICTIO (axiBI[iB BUABJIATH CBOI IPO(dECiiHI IKOCTI.

VY npyromy po3miii mpoaHaai30BaHO METOAOJOTIYHE OOTPYHTYBaHHS Ta METOJIUYHE
3a0e3neueHHsT MOOYJOBH PEriOHATBHOTO KOMIUIEKCY MAapKEeTHHIYy 1HHOBAIIii,
CTaTUCTHYHI JIJaH1 IHHOBALIWHOT JISUTbHOCTI Y MPOMHCIOBUX KOMILUIEKCAX BITUYM3HSIHUX
PErioHiB, HAaJaHO OpraHi3aliiiHy CTPYKTYypy JUIsl peaii3ailli MapKeTUHIOBOi (PyHKIiT
MPOMHUCIIOBOTO  PETiOHYy, OOIPYHTOBAaHO (OPMYBaHHS MEXaHI3MYy MOHITOPUHTY
.IHHOBAILIIMHOTO PO3BUTKY PEriOHYy, pO3pOOJIEHO CTPYKTYPHY MOJEIb PETiOHAIBHOIO
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KOMILUIEKCY MApKETUHTY 1HHOBAIIA JUIsi OLIHKKA TOTOYHOTO CTaHy pPETrioHalbHOI
1IHHOBAIIHHOI CUCTEMH.

Y Tperbomy po3aini po3poOieHo miaxix A0 (GOpMyBaHHS OCHOB PET1OHAIBHOI
CHUCTEMHU MPOTPaMyBaHHS 1 CTPATETIYHOTO YMPABIIHHSA MAPKETHHTOBUMH IPOIIECaAMHU,
METOAUYHHUIN TIAXi[ A0 OIIHKM MAapKETHHTY Y 30BHINIHbOCKOHOMIUHIM MisUTBHOCTI
perioHny, OOTPpYHTOBaHO BHKOPHCTaHHS KJIAaCTEPHOTO TMIAXOAYy B JIOCHIIKECHHI
IHHOBAIIHHOCT1 PEriOHaJIbHOT eKOHOMIKH.

VY moHorpadii aBTOpoM BHUCBITIEHI IPYHTOBHI BUCHOBKHM CBOTO JOCHIIKEH HS Ta
PEKOMEHAYETHCSA 10 JPYKY.
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